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ABSTRACT 
Talk about growing content requirements, i.e. more title’s, more delivery options like in-the- home, mobile, more formats 
like HD, 3D, 6K, 8K, more delivery formats for mobile devices, etc. briefly. Not just about technology, it is about any 
content, anywhere,  This is what broadcasters are struggling with… they likely have many different infrastructure platforms 
for storing and managing content for different production stages and different  content delivery mediums e.g. 1) Web for 
PC, mobiles, over-the-top for TV 2) Mobile 3) Broadcast/Cable/Satellite infrastructures for the Home TV. 
You need to look at your economic ecosystem – your Value Chain (Production, Distribution, Delivery, Consumption) and 
clearly understand where you play. If we look across the value chain from production to consumption, we can clearly see 
that some companies play across all four, some focus. 
Hence the focus on a reliable and measureable, and measuring infrastructure that tells you what’s going on in your 
business ideally you need to know that information in real-time to make course corrections and maximize revenues based 
upon external conditions. 
It will be made possible because of the tight integration of business and operational capabilities and because business will 
have a real-time infrastructure that can:  Monetize Media Assets based upon marketplace feedback;  Automatically 
manage workflows and reconfigure processes quickly; 
and have Intelligent 
Content Storage capabilities to affordably manage their content lifecycles 
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