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Content at the Point of Decision Making 
 
ABSTRACT 
Mobile marketing/message distribution is increasingly being used to draw people into the store with the hope they 
will gravitate to the specific product being promoted.   But new retail/manufacturer controlled messaging enables 
firms to instantly tailored digital signage messages and deliver the powerful instant tie-in messaging from the cloud 
that closes the loop, sells the consumer.  In addition new interactive kiosks with variable content, variably timed 
messages guide the customers' exploration of a product and choose the right product without third-party 
interference.  The content can be either locally or cloud stored to provide rapid, correct response.  The discussion 
will help marketing and product management undrstand how they can quickly, easily modify/update in-store digital 
signage messages to tie into mobile ads to test messages and measure results almost immediately.  We will also 
explore examples of this activity/success around the globe. 
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