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ABSTRACT

This past year, the WWW surpassed a zetabyte of storage. By the year 2020, it is predicted that the WWW will
increase in size 44 times over. Today's high definition video will be tomorrow's standard definition video. The
transactions and media objects that organizations must store is growing and tough decisions are having to be made
regarding preservation of assets. Disk is still idea when low latencies are required in content storage, searching,
and retrieval are concerned. On the other hand, data ape, like the LTOS5 with its new LTFS embedded file system,
provides a reliable storage that will last 15 years on the shelf. LTO5S cartridges sell for less than $70 per 1.6TB.
With the LTFS embedded file system, it is possible to access large video objects on data tape in the same logical
manner as disk using folders and file names stored on one of the two tape partitions. The metadata partition
provides information regarding all the assets on the second, much larger partition. IBM clients have published that
they have seen a reduction in their cloud archive storage up to 80 per cent. Where the lowest latencies are not
required, LTO5/LTFS can save enterprises and cloud providers considerable capital expense. This applies in more
situations than may be understood, particularly in storing "the long tail" of historical and archival content and
transaction. Perfect applcations include surveillance and security, military video, digial cinema masters and
derivatives, multimedia catalogs, large health care objects (EEGSs, digital X-rays, etc.) and so forth.

Many businesses are claiming to have developed digital workflows. Now, some visionary businesses are using data
tape as a disruptive means of reducing total cost of ownership.
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