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ABSTRACT 
Montreux Sounds preserve more than 5,000 hours of concerts that have been recorded since the inception of the 
Montreux Jazz Festival in 1967. In 1991, the company started HD recordings and in 2010 the Festival 
experimented with 3D. The result of this is an immense library of concerts in various formats and on various media. 
The physical deterioration and technological obsolescence of the audio-visual media – of which there are no 
backup copies – has prompted Montreux Sounds to find a solution to manage these media in the long term.  
Montreux Sounds set up collaboration with the Swiss Federal Institute of Technology of Lausanne (EPFL) to 
“digitize” and valorize archive. First, all the original recordings had to be identified and a reference database of their 
contents had to be created. After creating the inventory, the actual digitization process began by transferring the old 
tapes to a huge, redundant LTO tape library (two copies uncompressed, two copies compressed).  As a second 
phase of the project, EPFL is building an online storage infrastructure that will enable the Festival to make the 
library more easily available for future developments. One project that will particularly benefit from the Active 
Archive is the plan to make most concerts available through the Montreux Jazz Café outlets. 
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